1
Th is is how Joseph O'Neill, an Irish-born writer who was raised in Holland, evokes the colourful cultural diversity of New York, a city which may be characterized as a postsecular city par excellence. What strikes me in this quote is the dazzling heterogeneous mixture of cultural activities and identities: the economic and commercial business of the globalized capitalistic world, mixed with national, ethnic and religious identities which cannot be sharply distinguished.
2 All are found together on 'a shoddily bustling strip' of New York.
According to Edward W. Soja, cultural heterogeneity is the fi rst characteristic of what he calls the 'postmetropolis'-the postmodern urban structures of the last 30 years.
When I was visiting Ellis Island last year, the ranger in charge proudly told the audience that because of its very long history of international immigration, New York had always been the city with the greatest amount of languages spoken in the world: as much as 23 languages in 1800. Perhaps this is not correct, but apparently the public self-image the City of New York enhances and promotes is that it welcomes all people of the world, promising them that they can feel at home here. In a similar vein O'Neill speaks of 'the distinctive largeness of experience that a simple walk down a Manhattan street can summon ' (2008: 180-1) .
However, it is not easy to put this ideology-or dream-into practice. Urban and global theorists stress not only the diversity of cultural identities in our time but also the increasing complexity of symbolic communication this brings: all the diff erent cultural collectives have their own 'codes' (Castells 2002) 3 and what psychologists call 'emotion rules' (Hermans and Dimaggio 2007: 47)-ways of behaving and interpreting behaviour in public. Th e postmodern city has become a metaphor for living in a myriad of imagined communities, extended to the extreme because of Internet and other electronic ways of communication in our digital information age (Hermans 2004a). We are constantly engaged in many discourses, which are oft en confl icting and power-laden. 'With globalization economics becomes metaphorics. Th e sites of power are now within people's minds', as Castells notes (2002: 246) . Cultural misunderstandings abound, and, as we all know, this goes especially for the confl icts in which religious and ethnic identity elements are involved. Th erefore, individuals are required to develop strong communicative skills and imaginative, creative capacities in order to be able to deal with diversity.
Postsecular society, with its increasing complexity of religious-symbolic communication due to the deinstitutionalization of religion on the one hand and the hybrid mix of religious-economic-political activities on the other, also calls for a psychological examination. Th e perspective taken in this chapter is that of psychological identity theory. Point of departure is the conviction among identity theorists that modernity has made it increasingly diffi cult to establish a cohesive sense of self and a meaningful personal and social identity. Identities have become
